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Over time, hard water, cleaners and even soap can corrode standard shower glass. Once 
that happens, it's nearly impossible to clean. But ShowerGuard® glass from Guardian is 


different. Its patented technology permanently seals the glass surface, stopping visible 


corrosion before it starts. So with minimal cleaning you can keep your shower looking 
as gorgeous as the day you bought it. And nou ShowerGuard glass is available in 
color-neutral UltraWhite™ glass. A crystal clear option that lets the true color and beauty of 
your shower surround shine through. To learn g 

more or to locate a ShowerGuard dealer near 

you, visit us at GuardianShowerGuard.com. 


©2009 Guardian Industries Corp. 
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Gain new clients in today’s more competitive 
market with SoftPlan's 2D and 3D capabilities. 


According to a recent survey among Architects using SoftPlan: 


* 9596 said SoftPlan was easier to use than their former software 
* 96% said SoftPlan was faster at creating construction documents 
* 9196 said they would recommend SoftPlan to other Architects 


Version 14 A 


ARCHITECTURAL DESIGN SOFTWARE 


for a free trial version 1-800-248-0164 
www.softplan.com 


Go to http://resarch.hotims.com for more info 
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of the ways we can all collaborate in a world 
that's now full of sustainable products, practices 


It's a new day. It’s the next step. It’s an evolution ` : » 
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b 
| | 
fresh opportunity to do so much more. Together. 
res oppor : ENERGY 
ki 


As Whirlpool Corporation takes it to the next 
level with green appliances, education and 
online tools—the invitation stands: Join us in 
making a difference. In fact, you can see how 
architects, builders, developers and designers are 

: already working to do so. Check Pes 


out Profiles in Sustainability at P 
-—,. , 


insideadvantage.com/profiles. 
800.253.3977. 
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A 34-mph 2 x 4 is no match for this building wrap. 
Tests prove that Typar? StormWrap" withstands penetration of 
windborne objects traveling at speeds of 34 mph. This gives you a Ss 


hurricane-resistant alternative to cinder block in the first 30 feet * 

of construction, as stated in the Miami-Dade County and Florida StormW P 

Building Codes. Insulate more easily, save money, exceed code. [Op 

What a revolutionary idea. A Fiberweb Brand 
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It takes yellow to make green. Pella's commitment to environmental stewardship and energy efficiency will make 


your customers feel good about using Pella? windows and doors. So you'll grow your business. Learn more about 


how The Power Of Yellow can help you branch out to the green market. 
Call 866-829-9051 or visit pella.com/pro. 
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i Discover a new genus of paver, ideal for both residential and commercial hardscapes. Belgard's collection of environmental 


most vital resources. Every paver allows water to permeate and directly enter the ground, thereby reducing the negative effects 
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from the editor 


living large 


it doesn’t take a heap of square footage for a house to feel like home. 


by s. claire conroy 


ow small a 

space do you 

think you could 

live in—happily 

and for a long 
period of time? 

We went out looking for 
small residential projects 
for this, our annual issue 
devoted to sustainable 
design, and we found a 
handful of nicely executed, 
not-too-big dwellings for 
our feature report. None 
of them exceeded 1,500 
square feet. 

All are remodels. And, 
even more impressive, their 
owners resisted the power- 
ful, human urge to supersize 
them. One house—a project 
in San Antonio—did grow 
by about 1,000 square feet, 
but it started at only 500! 
It’s probably no surprise 
that the smallest bump in 
square footage was in our 
Australian house—a mere 
75 feet. Other countries 
always seem to figure these 
things out first. 

But maybe our country is 
catching on. Last year, for 
the first time in more than a 
decade, the median house 
size dropped—from 2,277 
square feet to 2,219 square 
feet, according to the U.S. 
Census Bureau. Seems 
impressive. I read a news- 
paper story about this trend 
quoting quite a few architects 


who thought it signified a 
major cultural change. It’s 
nice to think so. But, being 
the optimistic skeptic I am, 
I had to check the numbers 
myself. I looked for pre- 
vious drops in house size 
(the Census tracks back 

to 1973 online), and it’s 
obvious the dips reflect the 
state of the economy more 


than any real paradigm shift 


in the way Americans wish 
to live. Guess when the last 
substantial decreases were? 
Yup, in 1991 and 1981-82 
—recessionary years. 

Except for those 
hiccups in the economy, 
the American house has 
bloated relentlessly larger 
each year. The last time 
the median house size was 
solidly, consistently in the 
1,500-square-foot range 
was in the early 1970s. 

Are we ready to roll 
back our typical house size 
to that '70s sweet spot? 
(Coincidentally, the '70s 
were also the last time we 
thought seriously about 
the environment and our 
consumption of natural 
resources.) 

Properly designed, that 
amount of space can feel 
luxurious—unless you're 
Octomom and family. I 
happily lived through the 
go-go late '90s and early 
oughts in an 850-square- 
foot converted garage. 
Even when I added another 
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person to the mix, it still 
felt ample, especially in the 
warmer months when we 
could spread to the patio. 
The only thing that made 
me feel claustrophobic in 
the place was the litter box. 
Needless to say, it's never 
been so well-maintained. 
Ah, the power of the 
Internet. I just looked up 
Octomom's house size: The 
new home she bought this 
spring is, by most reports, 
2,583 square feet—about 
50 square feet larger than 
the western U.S. average for 
2008. Surely if her family 
of 15 can make do with 
172 square feet apiece, the 
typical, shrinking American 
household can get by with 
less than it's consuming. 
Chances are it will have 


Mark Robert Halper 


to, at least in the near term. 
Builder/developers aren't 
likely to return to their 
biggest house plans for quite 
some time—not while banks 
are tightening lending to 
them and to their customers. 
And custom clients are apt 
to watch their square footage 
closely, too, as they try to 
limit their exposure in this 
volatile market. 

All this offers an oppor- 
tunity for enlightened 
architects to demonstrate 
how large small can really 
live. If you do your jobs 
properly, no one will feel 
the need to supersize again, 
even if the good times start 
rolling once more. ra 


Comments? E-mail cconroy 
@hanleywood.com. 
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If you could design your dream window, 
what would it be? 
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P. Allen Smith 


Garden Home Designer 


Create something uniquely yours. With windows and doors built around you. 
And your clients. For inspiration from the myMarvin Project artists, the latest 
home design trends, or all the new products, go to myMarvin.com 


Go to http://resarch.hotims.com for more info MARVIN: €. 


Windows and Doors 
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letters 


exercise your right to write. 


reality bytes 
E 'm optimistic the 
next revolution in 
work and life will 
be more upbeat than 
you project in your 
January/February 2009 
editorial (“The New, 
New Reality," page 11). 
But in the meantime 
there will be a great deal 
of contraction and pain. 
Witness the 30-plus 
résumés a week our firm 
is receiving for jobs we 
don't have to offer. It's 
hard to see peers out of 
work, especially ones 
in the same stage of life 
as you, with mortgages, 
kids in college, and the 
nagging possibility they 
may never again have a 
meaningful career in 
architecture. In their 
cases they will not only 
be making due with less, 
but also nursing lasting 
disappointment with a 
career they chose for love 
that couldn't provide for 
them a meaningful life. 


Michael J. Malone, AIA 
The Michael Malone 
Studio, WKMC Architects 
Dallas 


problem solving 
101, redux 
e totally 
agree with 
your No- 
vember/ 
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December 2008 editorial 
(“What Plays in Peoria,” 
page 11). You've pointed 
out a major problem in 
the profession. 
Architects aren't taught 
how to communicate 
with nonarchitects. They 
do learn a lot in school, 
but this ability isn't part 
of any curriculum I’ve 
seen—and I've served 
on three faculties and 
lectured at a dozen schools 
over the last 40 years. 
The profession as a whole 
has done a miserable job 
of explaining what we 
do and why our services 
aren't just a commodity. 
There have been excep- 
tions, but in general, 
most architects simply 
have no idea what to 
say to help homeowners 
understand what we do 
and why many of them 
need our help to achieve 
the best financial return 
on their life's biggest 
financial investment. 
After more than 30 
years of commercial, insti- 
tutional, and multifamily 
projects, my partners 
retired in the mid-1990s 
and I decided to refocus 
the practice, with an 
emphasis on designing 
single-family residential 
renovations and addi- 
tions. With residential 
renovations, each one 
is very different —and 
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that makes each day I 
come to work endlessly 
interesting. 

As my colleagues 
and I got deeper into 
residential design, we 
discovered that home- 
owners have no idea what 
we do, how to interact 
with us, how to select 
an architect, or how to 
determine reasonable fees. 
Most think choosing an 
architect is like bidding 
out a residential plumbing 
job: explain the project 
and then ask for “com- 
petitive bids" to get the 
cheapest fee possible. 
Since that strategy 
usually works against an 
owner's best interests, 
we never participate in 
that sort of arrangement. 

After more than a 
decade and much trial 
and error, we eventually 
figured out how to sell 
strong design, how to 
explain what we do, and 
how to suggest to poten- 
tial clients that they sort 
through alternatives and 
choose appropriately. 
Even after more than 30 
years in the profession 
and many years running 
a commercial office, it 
wasn't easy. 

We discovered that 
it doesn't have much to 
do with architecture, but 
it does have a lot to do 

continued on page 12 
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letters 


with basic selling tech- 
niques. If your magazine 
were to take on this topic 
with an ongoing series of 
articles helping architects 
communicate with the 
public (particularly with 
regard to how they fit into 
the process of designing 
residential projects), it 
would be a great service. I 
can’t think of anything more 
important you could do for 
the profession. 


sustainable 
versatility 


Tom Clark 
Thomas Clark Architects 
Baltimore 


egarding who does 
the talking in archi- 
tectural presentations: 
Architects do indeed 
have to be able to speak 
plainly to their clients and 
potential clients, but they 


PEE : : ee. “1 Js Il d to be able t 
Designing with Eastern White Pine is character building. = "d on ord i x 


It is a reflection of who you are, how you choose to live and your commitment sophistication (“What Plays 
to authenticity. To learn more about designing with eastern white pine visit in Peoria,” November/ 
www.easternwhitepine.org. Will your next project have character? December 2008, page 11). 
Most architects present 
excellent drawings but do 
Questions? Ask NELMA. — www.nelma.org N E LM Ac not always have the skills 
to articulate the nuances of 
their designs. If our ideas 
Go to http://resarch.hotims.com for more info precede our drawings, our 
words must accompany 
those drawings. Developed 
verbal skills can make an 


ebuild is the destination for construc- architect's interactions with 
tion pros searching for information about clients and contractors more 
building products. ebuild is a source useful for all and more 

of unbiased coverage of new products, Sicesssiul for ios SRN, 
trends and news. Pros visit ebuild to 
learn how to do their jobs faster, safer and 
easier. ebuild connects pros to product 
manufacturers, experts and peers. 


Peter W. Charapko, AIA 
Peter W. Charapko Architect 
New York City 


build. 
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home front 


news from the leading edge of residential design. 


Renderings: Courtesy Collaborative Designworks (above) and HouMinn (below) 


stock exchange 


At one point or another, almost every residential 


/ architect dreams of providing well-designed, 


A ttordsbin homes to the masses. Some try to 
reach this goal through prefab, while others 
become developers themselves. Houston builder 
and developer Mark Johnson has taken a different 
approach: His new company, Hometta, offers 
stock modern house plans by a handpicked pool of 
accomplished architects and designers. ““There’s a 
real need for people who can’t afford a high-end 
custom home to have lower-cost access to modern 


design,” he says. 


He and Hometta’s co-founder, Houston designer Andrew McFarland, 
enlisted four well-respected local practitioners—James M. Evans, 
AIA; Dawn Finley; Blair Satterfield; and Brett Zamore—to serve 


as the company’s minority owners. They, in turn, lined up about 20 


more firms from around the country to provide innovative home 


plans. Participants include Min | Day of San Francisco and Omaha, 


Hometta’s modern house plans will include Binary House Neb.; Garofalo Architects of Chicago; and KRDB of Austin, Texas. 


(top), by one of the company’s core designers, James 
M. Evans of Houston-based Collaborative Designworks. 
Draft House (above), another Hometta offering, was 
created by core designer Blair Satterfield and Marc 


“It seemed like an interesting group doing interesting work,” says 


Swackhamer of HouMinn in Houston and Minneapolis. KRDB’s Chris Krager, AIA. 


www.residentialarchitect.com 
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Courtesy Min | Day 


Min | Day’s first plan for Hometta is the Wide Open 
House, a one-story, 2,500-square-foot residence. 
“Hometta is a serious effort to bring design to the 
general public,” says firm principal Jeffrey L. Day, 
AIA. “They’re very committed to quality.” 

Hometta requires all submitted houses to 
be sustainable, modern in style, and 2,500 
square feet or less. Johnson, McFarland, and 
their team review the designs and often send 
them back for revisions, looking for ways to 
make them as easy as possible to build. To the 
same end, the company has created an online 
construction guide that helps homeowners 
with basic plan and builder selection, site 
placement, and common construction issues. 
The plans will range in cost from $1,195 for 
a studio-sized house to $3,195 for a three- 


bedroom dwelling. For more information, 


visit www.hometta.com.—meghan drueding 
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tennessee squire 


hat happens when a former city planner puts his time, effort, and 
money where his mouth is? The first LEED Platinum housing in 
Tennessee. Chattanooga’s Madison Street houses (www.madison 
moderns.com) are designed and developed by Christian Rushing, 
AICP, LEED AP, a principal with planners Kennedy, Coulter, Rushing & Watson, 
and built by Collier Construction. The three finished houses (of six planned) are 
under 1,600 square feet, sited for passive solar, sided with rainscreens, and speced 
with local, recycled, and renewable materials. And they’re bolstering Jefferson 
Heights in Chattanooga’s revitalized downtown, which Rushing helped devise. 
“As a planner and designer, I’ve advised clients on how to do the ‘right thing,’ 
and I saw this as an opportunity to walk a mile in their shoes,” he says. 
Oh, he’s keeping the shoes—Rushing’s family occupies one of the houses. The 
other two are for sale for less than $250,000. “It’s not necessarily more expensive 
to build green, if you make the proper choices,” he says.—s. claire conroy 


Courtesy Christian Rushing 


E sit possible to build a truly afford- 
able modern, sustainable home? 
Wes Boyd, AIA, and Andy Hutsell 
have tried their hand, designing 
for Maryville, Tenn.-based manu- 

factured home builder Clayton Homes 
a modular housing framework known as 
the i-house (www.claytonihouse.com). 

Conceived to offer flexible indoor- 
outdoor living within a small, simple footprint, the i-house comes in two basic 
models that can be customized into 14 different configurations. The one-bedroom/ 
one-bath *i-house I" and two-bedroom/one-bath “i-house IT" have base prices 
(including delivery and installation) of $74,900 and $93,300, respectively. Options 
include a separate “flex room,” which adds supplemental living or sleeping space. 

A central design feature of the i-house is its butterfly roof, which accents the 
house's exterior, facilitates rainwater harvesting, and creates dynamic interior spaces 
within the main volume. Each home will be built to Energy Star guidelines, with 
both standard and optional green upgrades available.—stephani l. miller 


Courtesy Clayton Homes 
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green piece 


a bright idea 


a prefab barn promotes green benchmarks. 


hen Keith 
Collins 
called on 
Kaplan 
Thompson Architects to 
design an outbuilding for 
his wife, Mary, it seemed 
like a straightforward 
commission. But almost 
immediately Collins, a 
repeat client, revealed a 
loftier goal: to create a 
beautiful, high-performance 
demonstration project 
that could help teach the 
industry about “net-zero” 
houses. “We did research 
and decided that we wanted 
a flexible building that 
was livable, affordable, 
sustainable, and replicable,” 


explains Phil Kaplan, AIA, 
LEED AP, principal of the 


Portland, Maine-based firm. 


Collaborating with the 
client, Walpole, N.H.- 
based prefab manufacturer 
Bensonwood, and a variety 
of green engineers, Kaplan 
Thompson came up with 
the BrightBuilt Barn, a 
756-square-foot, single-level 
outbuilding on the clients’ 
property in Rockport, Maine. 
The structure is designed 
as a working studio, but 
Kaplan says it can easily be 
configured into a one- or 
two-bedroom house. 

The 90 percent prefab- 
ricated barn measures 18 
feet wide by 42 feet long 
and has a continuous, 
superinsulated R-40 shell. 
Its 2x6 exterior walls com- 
prise blown-in cellulose 
insulation, timber-frame 
structural insulated panels, 
and triple-glazed windows. 
Built without a furnace, the 
barn has an air-to-air heat 
pump (which operates at 
temperatures as low as 0 
degrees Fahrenheit), a 
5-kilowatt photovoltaic 
system, solar hot water, and 
a heat recovery ventilator. 
“When you have a house this 
tight, you need [the ventila- 
tor] to bring fresh air into 
the building,” Kaplan says. 

One of the project’s 
most exciting features is its 
real-time energy feedback 
system. A series of LED 
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BrightBuilt Barn uses materials with at least 25 percent recycled content 
and locally sourced wood products. The prototype building will be sold 
at a per-square-foot cost equivalent to the average small home. 


lights installed around the 
base and inside the structure 
are programmed to glow 

in three colors that signify 
current energy usage levels. 
Bulbs turn green when 

the building is using less 
energy than it’s producing, 
yellow when it’s borderline, 
and red when it exceeds 
net-zero goals. Live feed- 
back encourages human 
modulation of energy use, 
Kaplan Thompson argues, 
and has been shown to 
reduce electricity costs by 
up to 12 percent. In addition 
to the lights, a large meter 
on the structure’s front 
facade monitors energy 

use and consumption and 
displays the information on 
the BrightBuilt Barn blog 
(www.brightbuiltbarn 
-blogspot.com). 

Since completing the 
original BrightBuilt Barn, 
Kaplan Thompson and 
Bensonwood have trans- 
formed the concept into 
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a product line that can be 
purchased at a base price 
of less than $200,000 (not 
including site and foundation 
work and other essentials). 
Several upgrade options 
also are available. 

Kaplan says the project 
team hopes to be able to 
offer the plans and specs 
online by summer “so 
people can build their 
own” BrightBuilt Barns. 
But there will be a caveat: 
“They must agree to log 
their [homes’ performance] 
data on the website,” he 
says, adding that such 
information-sharing is what 
the barn is all about. 

As his firm sees it, 
performance data from 
other BrightBuilt Barns will 
“stop our guessing at the 
combinations of systems 
and assemblies that will 
eventually bring us to attain- 
able, carbon-free homes” 
and at long last make them 
a reality.—nigel f. maynard 


ESIGN 


FOR FUNCTION. FOR FORM. FOR LIFE. 


hen designing Spain's Alhambra Palace in 

the 14th Century, the terms low lifecycle 

cost, high-performance and sustainability 
never crossed the minds of the architects. Yet the 
magnificence they created stands centuries later as 
a shining example of these contemporary concepts. 
That's keeping lifecycle costs low! 


Today, rare is the project that doesn’t come with a 
long list of performance requirements. And all can 
benefit from the performance of ceramic tile from 
Spain. 


You would be hard pressed to find a material more 
enduring than ceramic tile. Most others require 
replacement four to six times over a buildings 
lifespan. Carpet loses pile and shows wear. Wood 
rots, warps and curls in wet environments and 
requires frequent refinishing. Ceramic tile — in 
stunning wood looks — is impervious to moisture 
and never needs refinishing. The look of stone can 
be achieved with tile, but tile requires no sealing to 
maintain its beauty. 


Additionally, damaged individual tiles can be easily 
replaced, versus replacing an entire installation. 
Ceramic tile doesn't fade or discolor when exposed 
to UV rays. It even withstands fire and flood, where 
most other surface materials fail. 


Go to http://resarch.hotims.com for more info 


ADVERTISEMENT 


Ceramic tile performs as an energy saver, as well, 
retaining heat and emitting it slowly, for efficient 
building climate control. Partnerships with Spain's 
pioneers in solar energy have resulted in a patented 
system of photovoltaic facades. Tiles clad with solar 
cells actually produce energy year round. Ventilated 
facades — photovoltaic or not — create a thermal 
barrier between building surface and tile, conserving 
energy, and reducing heating and cooling costs and 
noise pollution. 


Indoor air quality benefits because tile is neither a 
primary nor a secondary source of air pollution, as it 
emits no fibers, gases or other harmful byproducts. 
It reduces allergens, and doesn’t absorb smoke, 
paint fumes or other contaminants. And tile inhibits 
the growth of mold, mildew, fungus and other 
organisms. 


Even tile cleaning and maintenance is high- 
performance. It cleans with neutral cleansers and hot 
water, thereby not contributing to the level of toxic 
cleaning products in the ecosystem. 


Learn more about what Tile of Spain branded 
manufacturers have known about performance- 
based design for centuries. Contact Tile of Spain, 
2655 Le Jeune, Suite 1114, Coral Gables, FL 33134. 
Call 305-446-4387 or email miami@mcx.es. 


FORMANCE-BASED DESIGN 


tile of spain: 


A FOUNTAIN 
OF YOUTH 


IN A CONVENIENT TAKE HOME SIZE 


In a SwimEx Luxury Pool or Spa you can relax, 
exercise, even entertain in your own heated 
pool without the expense, maintenance or 
space of a full-sized pool. SwimEx is beyond 
the ordinary lap pool, it's a complete workout 
station. Ruggedly constructed and exquisitely 
detailed, SwimEx pools add value and enhance 
the beauty of your home. 


m 
SwimEx: 
CALL 800-877-7946 FOR A FREE HOME 
POOL DVD OR VISIT WWW.SWIMEX.COM 


Go to http://resarch.hotims.com for more info 


sustainability through 
innovation. 


Smith & Fong's Plyboo? bamboo plywood and flooring is the answer 
for design-rich sustainable commercial and custom residential 
environments. Qualifying for multiple LEED points, Smith & Fong offers 
the world's first and only Fsc-certified bamboo and is also available 
urea-formaldehyde free. 


For information or samples, call toll-free: 866.835.9859 plyboo.com 
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in plywood in amber, installed in a private residence. SUP FESC — ossronststewardship Council (=) 


Go to http://resarch.hotims.com for more info 


NICHIHA 


1.866.424.4421 
nichiha.com 


When considering the characteristics of a lifelong friendship, terms like dependability, 
confidence and trust come to mind. At Nichiha, we produce dependable fiber cement 
products that offer architects the freedom to create dramatic building exteriors and 
signature interiors. With over 35 years of fiber cement manufacturing experience, Nichiha 
is the confident partner your firm can trust. 


Nichiha promises: 

e Highly-rated Green building solutions 
* Deeper, more authentic textures 

* A lifetime limited warranty 


Experience tbe Nicbiba difference; your friend in the siding business. 


Go to http://resarch.hotims.com for more info Fiber Cement At Its Best" 


"See Nichiha warranties for detailed information on term ms and limitations. 
©2009 Nichiha USA, Inc. All rights 
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kitchen: 
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San Francisco is famous for its Victorian row houses, which typically 
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feature small, dark kitchens tucked in at the back. Neal Schwartz, AIA, 
remodeled one such kitchen for a family of four that cooks almost every 
night and makes canning fresh produce an annual event. “Even though 
the original kitchen was inadequate, we paid attention to the spirit of 
the space and the way the family used it,’ Schwartz explains. “It had 


Photos: Matthew Millman 
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practicality and a casual quality that I tried to keep.” 
Incorporating an adjacent sunporch created an 
inviting, yet hard-working kitchen that meets the 
clients’ myriad needs without overwhelming the 
rest of the house. To make the tidy 250-square- 
foot space welcoming and usable for tasks as 
varied as pickling and art projects, Schwartz 
maximized functionality where possible and 
finished the room with refined details. A stone- 
topped island, for example, offers prep space 
while supporting one end of a roomy drop-leaf 
table. Cookbook shelves cap lower cabinets. 
Doorway detailing helps camouflage an oversized 
corkboard that's ideal for displaying grocery lists 
and homemade masterworks. Converting a hallway 
bath into a powder room yielded space for an open 
but unseen pantry where the fridge resides. 
Schwartz's material choices reflect his habit of 
"suggesting sustainable and nontoxic materials, 
whether a client asks for them or not.” Refinishing 
the kitchen’s original wood floors saved resources 
and gave the room continuity. For cabinet doors 
and drawer fronts, he chose local, responsibly 
harvested domestic walnut. The room is bathed in 
abundant natural light during the day, with energy- 
efficient fluorescents providing ambient lighting 
after dark. With most of the glazing facing west, 
operable clerestory windows help manage the 
room’s microclimate by venting hot air; discreet 
rolling shades do the rest.—shelley d. hutchins 


In architect Neal Schwartz's new plan, “you don't really 
see the functioning kitchen until you enter the kitchen 
itself,” he says. Nestling the refrigerator, storage, and 
pantry in the back “service area” opens the rest of the 
space to multiple uses. 
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project: Buena Vista Terrace 
Residence, San Francisco 


architect: Schwartz and 
Architecture, San Francisco 


general contractor: Gillispie 
Construction, Mill Valley, Calif. 


resources: hood: Viking Range 
Corp.; oven: Wolf Appliance; 
refrigerator: Sub-Zero; windows 
and doors: Roto Frank of America 
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A distinctive 4-inch gap separates the 
stone-topped countertop from the 
adjacent drop-leaf table. Concealed 
metal supports beneath the table’s 
walnut-veneer top allow the piece to 
open up to accommodate 10 people. 
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bath: 
chamber plot 


Neal Schwartz, AIA, describes the original master suite in this Bay Area 
Mission-style house as “a weird warren of rooms where you had to walk 
through the closet to get to the master bath.” He replaced the maze with 
an open, multifunctional room for sleeping and bathing, and infilled 
it with a mahogany chamber containing water and clothes closets. “I 
tried to solve everything with a single box that you can walk around or 
through,” Schwartz explains. “It gives you a lot of bang for your buck.” 
On the sleeping side of the 525-square-foot room, the floor-to-ceiling 
box serves as an oversized headboard that echoes the size and shape of a 
facing window wall. Concealed within the box is a walk-through closet 
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and separate toilet room. Three sets of sandblasted glass doors offer 


visual privacy or open up to a tall 
mirror at one end with reflected 
views of leafy birch trees outside. 
A matching double vanity with 
flat-front cabinets, a soaking tub, 
and a frameless glass steam shower 
occupy the bathing area on the 
back side of the box. 

With the exception of the divided- 
light wood windows, which suggest 
the home’s Mission exteriors, the 
revamped master suite is a showcase 
of contemporary detailing. “The 
words our client used to describe 
what he wanted for this space were 
much more modern in concept,” 
Schwartz explains. An open layout, 
a strong connection to nature, and 
a lavish, spalike retreat were top 
priorities. “By keeping the perimeter 
more like the rest of the house, we 
had the freedom to create a different 
world inside.” —s.d.h. 


Natural materials — including mahogany 
for the casework, marble for the counter- 
tops, and stone tilework— complement 
the rest of the house's rich palette. 


project: Ross Circle Residence, 
Oakland, Calif. 


architect: Schwartz and Architecture, 
San Francisco 


general contractor: Lawrence 
Construction, Richmond, Calif. 


custom window and door 
fabricator: White Owl Woodworks, 
Oakland 


resources: ceramic floor tile: Ann 
Sacks Tile & Stone; fixtures: Duravit 
USA 
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Sense and sensuality. 


jj 


d 


The warm feeling in your home is from the fire. 
The warm feeling in your heart is from protecting the planet. 
Created from ancient soapstone carved from the hills of Finland, Tulikivi fireplaces 


are the most efficient and clean-burning in the world. Just two armloads of wood 
burning for three hours will generate 24 hours of gentle, radiant heat. It’s the one 


heating choice that will make you feel good inside and out. TULI KIVI ; 
p 


For more information or to request a catalog, visit tulikivi.com or call 800-843-3473. ; 
It's such a cold, cold world 


€ 2009 Tulikivi U.S., Inc. 


Go to hitp://resarch.hotims.com for more info 


"White River sets 


without any limitations." 
- Beth Thomas, Architect 


Helping you create unique style and beauty for your 

architectural projects is What White River is all about. No one 

knows this Industry and your needs better — that’s why we help 

you achieve your design goals with the ultimate in ease and 

simplicity. To explore all the possibilities, visit us at 
and enjoy: 

7 Collections, 1500 Products 

FREE AIA program offered through Architect CES 

FSC Chain of Custody Certification 

Rendering Gallery with over 100 Design Ideas 


In Stock, Prompt Shipment 


You can also take your creativity further by requesting 
our product catalog by calling 800.558.0119. 


, 
White "River 


VANGUARD, ids i i: , 
WhiteRiver.com's website received a total of 6 awards 
t including Best Overall, Best in Class for Best Design, Best 
MOSS Product Information and Best Section for Professionals. 


Go to http://resarch.hotims.com for more info 
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Only DELTA®-DRY has.a unique two sided structured design that enables above 
grade wall assemblies to drain and dry much faster than traditional strapping and 
weather barrier systems. DELTA®-DRY allows air to circulate, thus removing any 
residual moisture, virtually eliminating the threat of mold and water damage in wall 
assemblies. 

DELTA®-DRY. If it wasn't so ingenious, you'd think it was pure genius. 


Go to http://resarch.hotims.com for more info 


1-888-4DELTA4 (433-5824) DELTADRY.com 


Option 


Far From Ordinary 
#537 


Every project is different, so using the same window or door for each project won't do. 
You need options. Who better to provide you with those options than Kolbe? With virtually 
endless options, like custom shapes that incorporate dramatic curves and unique divided 
lite patterns, Kolbe windows will take you far from the ordinary to design something 
extraordinary. For more information visit www.kolbe-kolbe.com or call 1.800.955.8177. 


Go to http://resarch.hotims.com for more info 
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the new networking 


online social media turn personal connections into professional allies. 


by cheryl weber 


arketing is 

a chore 

for most 

residential 
architects, who would rather 
draw than dream up ways 
to attract new business. It’s 
easier to rely on word-of- 
mouth advertising and the 
casual connections formed 
at kids’ soccer games, 
dinner parties, and board 
meetings. Conventional 
wisdom says that personal 
networking is, in fact, the 
most powerful marketing 
tool there is. Consumers 
place far more trust in 
people they know than 
they do in advertising 
messages, and that explains 
the growing number of 
companies turning to 
online social media—blogs, 
Facebook, Twitter, and the 
like—to generate interest 
in their work. There’s a 
lot of hype around online 
schmoozing, to be sure, 
and some see it as a trendy 
Internet time drain. But 
there’s evidence that it can 
be a powerful professional 
ally—especially for small 
firms and independent 
practitioners, for whom each 
connection is a multipliable 
building block. 

So many people now 
socialize online that the local 
Chamber of Commerce 
mixer seems positively “old 
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school.” Facebook alone 
saw a 116 percent jump in 
membership from September 
2007 to September 2008, 


according to Nielsen Online. 


And Twitter has grown 
tenfold over the past year, a 
comScore analysis showed. 
When you consider the 
thousands of businesses 
that host Facebook groups, 
thereby creating an online 
community of people who 
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share their interests, it's 
clear that social media is 
catching on with business 
in a big way. 

A mid-2008 study by the 
University of Massachusetts 
Dartmouth Center for 
Marketing Research bears 
this out. A survey of the Inc. 
500—a list of the fastest- 
growing privately held 
companies in the United 
States compiled annually 


Michael Austin 


by Inc. magazine—showed 
that their use of online social 
media doubled between 
2007 and 2008. Thirty-nine 
percent of the companies 
were blogging in 2008, up 
from 19 percent in 2007. 
Social media is still in 
its nascent stages, and not 
yet second nature for many 
design firms. But some are 
figuring out how to use it 


continued on page 30 
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judiciously. One example 
is Charlottesville, Va., 
architect Lance Hosey, AIA, 
LEED AP, a former director 
at William McDonough + 
Partners. Last fall he set 
up a Facebook page for 
Women in Green, the book 
he co-authored with Kira 
Gould, to spread the word 
about the topic. Feedback 
poured in so quickly that 
within months it had attracted 
several hundred fans— 
mostly people he didn’t 
know. Besides the page’s 
direct marketing value, the 
comments left by viewers 
are more illuminating than 
sales figures alone. An added 
bonus: It’s easier to set up 
and amend than a website. 
Last year, Hosey also 
created a personal Facebook 
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page that, he’s discovered, — "75; moderation, mix 
adds color to his profes- | 
sional life. “I joined ind DK 
because family and friends 
were pressuring me, but I if people know me 
immediately realized the dn : 
value of it,” he says. For thev onlv see o 
Hosey, it's the chance to get l 
to know workaday peers [imos 
as real people. “Someone 
can announce that she's just 
won à design competition 
or launched a new book, 
and in the same day say 
she's overcoming a cold 
and frantic about meeting 
a deadline. In moderation, 
mixing the personal and 
professional can be a good 
thing. If people know me 
from my résumé, they only 
see one side of me.” 

Yen Ha, LEED AP, a 
principal at Front Studio, 


New York City, thinks so 
too. She and co-principal 
Michi Yanagishita created 
LUNCH, a blog that reveals 
bits of their style in a way 
that a portfolio could not. 
The luscious photos and 
mini-musings on repasts 
ranging from lamb saagwala 
to apple puff pastry are 

“a reminder to stop, chill, 
breathe in fresh air, and 
most importantly—eat,” 


according to the website. 

Ha says a lot of clients 

are fascinated by it, and it 

may explain some of the 

restaurant projects that 

are starting to come their 

way. “It helps, for someone 

whose portfolio is low on 

restaurant work, that clients 

coming in are saying, 

‘Oh, you guys really like 

to eat.” The pair also ties 
continued on page 32 


Change your frame Me 
of reference. (9 


In the past moment frames were the 
expensive option when designers wanted 
narrow wall sections and open floor plans. 
The Simpson Strong-Tie? Strong Frame" 
ordinary moment frame is changing that by 
offering engineered moment frame solutions 
complete with anchorage designs. Now 
designers can spend minutes choosing 

a pre-engineered moment frame rather 
than hours designing one. And since the 
Strong Frame moment frame installs with 
100% bolted connections, it is easier for 
contractors to handle and install. 


IE 


For more information, see our webinar at 
www.strongtie.com/sfwebinar. 


To view and request a copy of the 
Strong Frame Ordinary Moment Frame 
catalog, visit www.strongtie.com or 
call (800) 999-5099. 


Strong-Tie 
® 
Go to http://resarch.hotims.com for more info 
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only compression molded tile in the industry : : no pre-bending or pre-blending 


m We innovate for a living. That's why InSpire Roofing delivers 
the next generation of composite slate roofing that cap- | 


tures the natural beauty of slate. InSpire is easy to install 


and meets premium performance and testing standards. 


Backed by a limited lifetime warranty and the largest color 
palette in the industry, InSpire Roofing is quickly becoming 
the roofing material of choice for contractors and builders. 
We innovate for a living and manufacture products that will 


work hard for years to come. Innovate today. 


® 
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UP 


Innovation Born from Original Thinking™ 


SJBJEMPRSBH 6002 3 


www.theTapcoGroup.com Go to http://resarch.hotims.com for more info 
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Front Studio to Twitter, 
using it to remark on an 
interesting design they’ve 
seen or something delicious 
they've just eaten. “I think 
for a lot of designers, the 
Web presence is just a way 
of making little comments 
here and there that reflect 
your personality and design 
sensibilities,’ Ha says. 


virtual chatter 
Online social networking’s 
other essential beauty is 
that it unlocks geography, 
making it attractive to 
architects with a national 
and international range. For 
example, Chris Pardo— 
whose Seattle firm, Pb 
Elemental Architecture, 
has work in China, Hong 
Kong, and South America 


—uses a combination of 
blog submittals, Facebook, 
LinkedIn, and Twitter for 
publicity. He hooks up 
with developers and sub- 
consultants on LinkedIn, a 
strategy that paid off when 
he landed a client through a 
Realtor who had requested 
a connection. In addition, 
five new clients found 
Pardo through his year-old 
Facebook page, but it's 
the blogs that have had the 
biggest ripple effect. 
Blogging is easy on the 
budget, so it's perfect for 
small firms. And it's more 
believable and engaging 
to the viewer than most 
other forms of advertising. 
In short, it's a way to push 
news at people who've 
volunteered to read it. In 


Pardo's case, though, the 
blogs are less personal 

and more project-focused. 
“We identified people who 
blog about architecture 
and asked if they were 
interested in our projects,” 
he says. The firm regularly 
uploads photos of work 
under way to blog sites 
such as Contemporist 


FC 


(www.contemporist.com), 
Offbeat Homes (Attp:// 
offbeathomes.com), 
archiCentral (www. 
archicentral.com), Studio 
House Design (www.studio 
housedesign.com), and 
ArchDaily (www.archdaily 
.com). "We're probably on 
100 different sites, because 
continued on page 34 
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Outdoor living just got more refined 


modern fires 


enhance any outdoor landscape d 


Go to http://resarch.hotims.com for more info 


Spark's LBS Outdoor brings the cutting-edge look and design versatility of our indoor fireplaces to your outdoor space. This product will 
lesign. Constructed of stainless steel, it will stand up to any weather. Availab 


le in several lengths. 
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Current course materials 


For a complete list of available courses and access 
to FREE online exams, visit architectCES.com. 


ARCHITECTS | 


can be found online from 
the following companies: 


3M 

Cambridge Architectural 
Delta Faucets 

Eagle Windows and Doors 
Elderado Stone 


" = E Peak 
Welcome to Hanley Wood University, Se Hes 
our continuing education program. Fypon 
greenscreeen 
This free program—both in print and online—has been James Hardie 


developed to help architects meet the AIA's annual JELD-WEN, Inc. 
Kolbe Windows & Doors 


Lafarge 
are easily accessible on a centralized continuing Lasco Bathware 
LG HI-MACS 


Lightweight Structures Association 
found in the pages of ARCHITECT, ARCHITECTURAL LIGHTING, Maple Flooring Manufacturers Association 


18-credit continuing education requirements. Courses 


education portal—architectCES.com—and can also be 


eco-structure, metalmag and residential architect ki. Institute of America 
magazines, through dedicated Continuing Education MTI Whirlpools 


sections of their Web sites and featured in each issue NCFI Polyurethanes 
Nichiha USA, Inc. 
OSI Green Series 


OSI WINTeQ 
Whether in print or online, architects can use these Poggenpohl 


of their editorial e-newsletters. 


sponsored courses to gain the background necessary PPG Industries — 
Rheem Water Heating 
to successfully complete AIA exams. 5-51 


Se’ Lux 
To learn more, contact Jennifer Pearce at Silver Line 
Technical Glass Products 
The Hardwood Council 
VT Industries 
W.R. Meadows, Inc. 
Weather Shield Windows and Doors 
White River Hardwoods 


HANLEY WOOD UNIVERSITY n Woodharbor Doors & Cabinetry 
WHERE CONSTRUCTION MEETS EDUCATION - 


jpearce 9 hanleywood.com 


EcoGrid: 


Handover EcoGrid"is.a permeable 
paving unitthat allows for 
stormwater drainage Ghd- — = S 
manages excess runoff; Using — wa 
Hanover Permeable Paving 
Units-facilitate the process- 

of obtaining LEED.Green 
Building Certification’ 


fos 


poA 


Architectural Products 
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once you get on one blog 
site, another blog sees it 
and asks for permission 
from that blog to put it 
on their site,” he says. 
“That’s how we got 
onto international blogs. 
It catches on without us 
having to submit to them." 
Likewise, for architects 
who package and sell 
their house designs, the 
blogosphere is a dream 
marketing machine. 
When Interface Studio 
Architects principal Brian 
Phillips, AIA, LEED AP, 
joined developer Chad 
Ludeman to create the 
100K House—a production 
model for small, green 
urban infill housing in 
Philadelphia—Ludeman’s 
blog quickly became a 
feedback loop. “We got 
very excited about the 
ongoing focus group that 
unfolded,” Phillips says. 
“A rendering would go up, 
and people would com- 
ment on it.” Ludeman, 
the founder of Postgreen, 
then set up Facebook and 
Twitter fan pages to keep 
people connected. Several 
houses have presold, and 
“the next step will be a 
website that allows people 
to put together a house 
like you put together a 
Dell computer, by choosing 
pieces and getting pricing 
feedback,” Phillips says. 
In this case, the blog 
is a powerful forum for 
touting an innovative 
concept—the housing 
equivalent of a Prius— 
at the right cultural and 
economic moment. “The 
thing we’re excited about 
with the 100K House 


through the media portal 


oes one have to be a tireless self-promoter to 
be an online social networker? Not really. Just 
be yourself—and beware of any skeletons in 
the company closet, says Frederic Brunel, 
associate professor of marketing at the 
Boston University School of Management. Online social 
networking is really consumer-mediated marketing, which 
means the consumer controls the message, he says. “The 
paradigm change is something that companies have to 
come to terms with; you can't play in that space with the 


old rules." 


In this public forum, comments from a disgruntled client 
or neighborhood association can backfire. “If you have a 
dirty house, don't open the door," Brunel says. "Make sure 
you've cultivated a customer base that's connected to you 
at an emotional and a rational level." It's also a system 
that behooves you to be honest. If you're participating in 
an online discussion with homeowners doing remodeling 
projects, make sure you're speaking from an architect's 
perspective, but not directly trying to sell your services. 
"Engage them as an adviser and participant in the 
discussion," Brunel says. "It's not like direct marketing 
where you expect a 3 percent return; it takes place on a 
deeper, and often more powerful, level." 

A company Facebook page can boost business, but 
there must be a compelling reason to friend it, he continues. 
One idea: Develop video or photo essays of a project 
you're working on and let your client show the link to 
friends. Likewise, a blog must have meaningful content. 
And you have to accept feedback. "Some companies that 
didn't want to give up control have censored negative 
posts," Brunel says. “It takes 24 hours to 48 hours for [an 
online] community to figure it out." 

Online social media's other potential advantage is its 
possibilities for inviting community input in planning 
multifamily projects. “Taking advantage of Web 2.0 
means that consumers are creating content, instead of 
just being consumers of content,” Brunel explains. “It’s 
collaborative in nature, and in many ways the rules are still 


being redefined.” — c. w. 


blog,” Phillips adds, 
“is that it’s related to a 
project. We thought about 


doing a blog for the office, 


but do you really want 
everyone to know what’s 
happening in the office 
every day?” 

Probably not, says 
David Andreozzi, AIA, 


residential architect / may - 


of Barrington, R.I.-based 
Andreozzi Architects. He 
rejects the idea of a blog 
for his high-end market. 
But, like Phillips and 
Ludeman, he does chat 
online about his emerging 
sideline developing modest 
house plans for sale. "I 
continued on page 36 
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want people to see that 
there’s a lot more to 
architecture than just 
drafting a house,” he says. 
“Tt’s a fun way to teach 
people about what goes 
into good design.” 

Both Andreozzi and 
Merchantville, N.J., 
architect Gregory La 
Vardera enlist social media 
platforms to plug the 
Congress of Residential 
Architecture (CORA). 

In addition to the website 
message board and 
LinkedIn, La Vardera 
recently started CORA 
groups on Facebook and 
on Flickr, where like- 
minded architects can 
post images of their best 
work and tag them so they 
come up in other searches. 
In addition to an office 
blog, La Vardera has two 
Twitter accounts; one 
feeds into his Facebook 
page, the other to LinkedIn. 
Through these venues, 
which he, too, uses to 
promote house plans, he’s 
landed a couple of custom 
home commissions. 

La Vardera started 
leaving comments on 
message boards in 2000, 
not only to cultivate a 
Web presence but to stave 
off the isolation of solo 
practice. “It’s a big part of 
my daily routine,” he says. 
“T read certain websites 
for design news and link 
interesting things from 
my Twitter feed or blog. I 
have this reflex now where 
I share it if it’s interesting. 
As a sole practitioner, that 
stream of links is part of 
my work community.” 

If there’s a leading 


TOF ine Iain oj 


light in the online design 
community, it's Michelle 
Kaufmann, AIA, LEED AP. 
Although she announced 
in late May the closing of 
her eponymous firm— 
the latest casualty of the 
credit crisis—her fan 
base was stronger than 
ever. Kaufmann was far 
ahead of her colleagues in 


producing your owt 


embracing multiple media 
outlets to beam out her 
firm's mission of making 
sustainable design acces- 
sible through simple and 
stylish modular homes. 
An early adopter of Twitter 
and Facebook, she also 
spent about six hours a 
week blogging and posted 
Martha Stewart-style 
videos of green-it-yourself 
projects on YouTube. She 
mastered a down-to-earth 
conversational style, often 
translating her design 
principles into ideas people 
could apply to their own 
homes. Response was 
gratifying. In 18 months, 
her YouTube channel on 
green living attracted 
nearly 2,300 subscribers 
and 67,000 viewers. 
Coming up with fresh 
video material meant that 
Kaufmann and her staff 
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were constantly multi- 
tasking. "Producing your 
own videos is not for the 
faint of heart,” she admits. 
“One needs to be pretty 
dedicated and kind of 
crazy.” But she views her 
parallel online persona as 
that of an educator. “Some 
people teach at universities; 
we made the decision to 


tS 


use those resources at the 
public level,” she says, 
adding that people are 
clambering for alternatives 
to energy-hungry homes. 
"If we don't start [offering 
sustainable solutions], 
we'll become obsolete,” 
she says of the profes- 
sion. "It extends to using 
nontraditional modes of 
communication." 


a matrix of 
connectivity 
Other architects and 
designers are channeling 
the power of online media 
toward a social cause. 
Design Corps founder and 
executive director Bryan 
Bell, Raleigh, N.C., is 
still testing the waters, but 
he senses that the shift is 
inevitable. “I have people 
showing up for our summer 
continued on page 38 
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student program after just 
doing a Google search of 
us,” he says. “It’s amazing 
how rapidly they seem to 
absorb information on the 
Internet.” An employee put 
up a Facebook page for 


Design Corps recently, but 
Bell hasn’t jumped in yet, 
for fear it will consume his 
time. “If I see that it’s not 
just entertaining but also 
productive, I’ll be a devotee,” 
he says. 


In garnering support for 
his nonprofit design work, 
Bell wants to avoid the glut 
of unedited self-review 
that circulates on the Web. 
Instead, he and like-minded 
colleagues are trying to 
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establish credibility through 
the emerging Social/ 
Economic/Environmental 
Design (SEED) Network, 
an interactive matrix that 
not only facilitates contact- 
sharing, but also certifies 
finished projects through an 
objective review process. 
“The idea of SEED is that 
economic and social issues 
are the second and third leg 
of sustainability,” Bell says. 
“Like LEED did for the 
environment, once you can 
measure change, you have 
a real clarity and ability to 
communicate among your- 
selves and with the public.” 
By contrast, Cameron 
Sinclair has been canvassing 
the multitudes electronically 
for years. For the co-founder 
of San Francisco-based 
Architecture for Humanity 
(AFH), being linked in is 
less of an ego thing and 
more about the necessity 
of running an international 
nonprofit from the road. In 
fact, online networking is 
critical to a decentralized 
operation like AFH. With 
120 chapters around the 
world, within seconds he 
can know what’s happening 
on the ground and react 
quickly. For example, after 
a cyclone hit Myanmar in 
May 2008, followed within 
days by an earthquake in 
China, AFH turned to its 
global network to gauge 
where to focus its efforts. 
“People came back over- 
whelmingly saying that 
Myanmar needs our help 
more because of lack of 
access,” Sinclair says. “It 
helps us to be very agile in 
our decision making.” 
continued on page 40 
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Sinclair blogs on The 
Huffington Post because it 
gets translated in about 30 
dialects, he says. A month 
into his Twitter account last 
February, he'd attracted 500 
followers and was following 
700, ranging from people 
at nongovernmental and 
funding organizations to 
reporters and influential 
designers. “I’m interested to 
see what Michelle Kaufmann 
is doing with innovative 
design and technology, 
because she's been doing 
sustainable design for the 
top 25 percent of the world 
and I' m doing it for the 
bottom 25 percent,” he 
says. "She's one of the most 
tech-savvy people I know." 
He, too, is embedding video 
clips on YouTube; among 
them is his interview with a 
citizen journalist at Davos 
2009, in which he plugged 
the Open Architecture Net- 
work, his latest brainchild. 

"| used to get 250 e-mails 
a day; now I get about 60 
since I moved to social 
networks," Sinclair says, 
simultaneously responding 
to a ping from Italy. Yes, but 
doesn't a Twitter account 
mean a lot more messages 
to answer? It does, except 
that given the 140-character 
limit, "rather than someone 
writing a four-page treatise 
on what they want to do, 
they're usually succinct,” 
he says. Social media may 
still be a time drain, but 
at least some of it inspires 
brevity. And in an era of 
information overload, the 
ability to distill thoughts 
to a few short, declarative 
sentences is something to 
which we can all aspire. ra 
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t feels almost anachronistic to do a special ^ roads are headed. This is the third in our series 
focus on sustainable design, given that it’s that also includes “Tall and Green" and “Big and 
a de rigueur obligation in any and every Green" (March 2008 and 2007, respectively). 


project an architect takes on these days. We could also call this go-round “Old and Green,” 

Indeed, you’ll find we cover such matters in because all three projects highlighted involve 
all issues of the magazine—with dedicated an existing building that was salvaged and 
departmental editorial and in a seamless, reworked to answer modern living requirements 
fanfare-free fashion within our feature well. and renewed awareness of our environmental 

Still, we think it’s useful to gather clusters peril. Unlike past trends in remodeling, though, 
of ideas together in a single issue every now these resisted the urge to upsize and undermine 
and then, just to take stock of where certain their fundamental sustainability. 
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the lady revived 


The Victorian terrace house is a common typology in Melbourne, Australia. 
Sited on a long, narrow lot in the Melbourne suburb of South Yarra, this 
circa 1930s iteration greets the public with a covered, lacework-decorated 
front porch; a stained glass bay window; and a hallway tucked along the 
party wall. Topped with a terra-cotta tile roof, the one-story structure’s 
detailing incorporates elements of the Arts & Crafts and Art Nouveau 
styles, but its diminutive size “lends itself nicely to a contemporary addition/ 
renovation,” says architect Matt Gibson, RAIA, principal of Melbourne- 
based Matt Gibson A+D. 

And that’s exactly what Gibson did, reusing most of the existing structure, 
recycling and salvaging existing materials, and deploying natural and local 
products wherever possible to bring the house into the 21st century. “The 
project provides a case study for the revitalizing of inner-urban, small-plot 
terrace houses on economic budgets and within sustainable means,” he says. 

The architect embraced many of the home's period elements, using | 
them to inform his design. He kept the details on the fagade and maintained [| 
the size and layout of the two bedrooms in the front of the house, but he 


moved the bathroom from the rear and " i | 
iili 


extended the back to create an open 
kitchen/living space. The bath now 
occupies the middle of the house and 
has a better relationship to a light- 
facilitating interior courtyard. 
Gibson oriented rooms toward 
the interior and exterior courtyards 
to encourage natural ventilation and 
used vents to these outdoor areas to 
promote airflow under the house. 
Interior surfaces are finished with 
UAM natural oils, natural wax, and low- 
VOC paints to promote clean indoor 
air. Large sliding doors and a central 
pivot door create thermal zoning, and 


The decorative lacework and stained glass bay 
window on the facade of this 1930s Victorian- 
Federation hybrid house belie its modern, 


light-filled interiors. Full-height folding doors extended eave linings provide shelter 
(right and opposite) bring in light and open up from the sun. “Passive cooling and 
the house to a concrete tile-and-wood patio breezeways enable supplementary air 
and garden. 


conditioning to be used only on the 
very hottest days,” Gibson says. 
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project: Talbot Residence, 
Melbourne, Victoria, Australia 
architect: Matt Gibson A+D, 
Melbourne 

general contractor: O'Neill & 
Vogel, Melbourne 

project size: 1,098 square feet 
(before), 1,173 square feet (after) 
site size: 0.03 acre 

construction cost: Approximately 
$145 per square foot 
photography: John Wheatley and 
Shannon McGrath 
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The highlight of the large living 
space is a site-poured concrete 
banquette/bench that crosses the 
threshold to become the outdoor 
countertop. 


The home’s interior is a contemporary, yet warm mix of salvaged 
items—lumber, bricks, and mirrors, for example—and natural products, 
such as stone walls, sisal carpets, tree bark blinds, and bamboo shade 
screens. “The kitchen bench top was poured on site using materials 
from the site, concrete tiles were made locally, the floorboards and 
furniture timber were salvaged from a local factory in Richmond 
[another Melbourne suburb], brickwork was reused, and the bronzed 
outdoor mirror became a last-minute design decision to be reused on 
the rear fence,” he explains. 

“I think the recycling notion in this building is a more holistic 
approach, as opposed to a literal one of items being recycled,” he 
adds. “It’s the recycling behind the scenes that makes the building 
cost-effective and embodied energy-effective."—n.f.m. 


super savings 


Salvage lumber and other reclaimed building 
products are worthy choices, but architects 
shouldn't forget the intrinsic value of reusing 
a building's existing structure. This house 
has its share of recycled boards, bricks, 
glass, and other materials, but it's the less 
obvious recycling that provides the biggest 
bang for the buck, says architect Matt 
Gibson, RAIA. 

“Recycling the building's ‘superstructure’ 
— including its envelope and other structural 
elements — led to an [approximate savings] 
of $100,000," he says. 

Recycling incidentals, on the other hand, 
reduced overall costs by roughly $10,000 
to $20,000.—7A.f.m. 
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The project’s rich material palette is strategic. 
The dark slate tiles in the relocated bath provide 
contrast and variation for fixtures and fittings, 
while salvaged lumber throughout the house 
ensures soothing continuity. 
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project: Casa 218, San Antonio 
architect/general contractor: 

candid rogers studio, San Antonio 
project size: 500 square feet (before), 
1,460 square feet (after) 

site size: 0.13 acre 

construction cost: $120 per square foot 
photography: Chris Cooper 
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The orientation of openings in San Antonio’s 
hot, humid climate is key, so architect 
Candid Rogers positioned primary entry 
points on the buildings’ north façades. A 
large overhang and tree on the south side 
provide welcome shade. 


discovery mission 


Architect, builder, and homeowner Candid Rogers, AIA, had to 
use all his powers of imagination and plenty of elbow grease 
to capitalize on the original building’s potential. Beneath layers 
of plaster, stucco, and paint stood enviable limestone block 
walls. A crumbling porch at the front and rotting kitchen addition 
at the back had to be torn down. But Rogers salvaged what 
he could, repurposing wood beams to make a new front door 
and kitchen shelves. 

His mission was mainly to clean up the ravages of time 
and misguided remodels. So he stripped existing window and 
door casings back to their natural wood and removed gypsum 
ceilings to expose old rafters. He also discovered rich red pine 
floors beneath chipped tile. “| added insulation to the roof and 
inserted a central cooling system, but anything else | did to 
that space kept to its original intent," he says. “I let the house 
speak of its age and time.”—s.d.h. 
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stone unturned 


Candid Rogers, AIA, fell in love with a two-room stone house 


built in 1873. When the architect decided to renovate the tiny 
structure as his own home, he honored its intimate feel with 
a similarly compact 960-square-foot addition. “Its scale was 


what attracted me to the old house,” he explains, “so I wanted 


to respond sensitively to it.” 
Living and dining spaces now occupy the pre-existing 


stone dwelling, with kitchen, bathing, and bedroom functions 


filling out the new space. Siting the addition away from the 
main house offered several benefits. The resulting L-shaped 
footprint generates a small north-facing 
courtyard that captures prevailing breezes 
and connects almost every room to the 
outdoors. Aesthetically, Rogers says he 
“set back the connecting walls by a foot 
on both sides to let the original house 
stand proud.” 

Deferring to the surrounding neighbor- 
hood, Rogers chose common local 
materials for the new rooms and applied 
them in uncommon ways. Locally milled 
cedar planks clad the exterior bridge 
linking old and new. Each horizontal 
board was custom-cut to fit snugly 
against and preserve the 136-year-old 
limestone walls. Raw cedar siding 
connects the stone to rolls of galvanized 
steel strips that wrap around the addition. 
More often seen on Texas rooftops than 
walls, the low-impact, low-maintenance 
metal will retain its luster over time. 
Inside, natural, nontoxic finishes such 
as cork, flyash concrete, and reclaimed 
wood complement the original rooms 
with their casual, contemporary tones. 


Rogers wanted every detail in his humble house to sing, so he 
celebrated everyday functional objects, such as the sculptural 
water collection system that irrigates the landscape. In an effort 


to preserve the old house’s existing roofline while uniting it 


with the addition’s taller massing, he created a valley between 


the two and outlined it with an eye-catching gutter. 


Rogers couldn’t be happier with the results: “The experience 


of sitting on that porch on a rainy day and hearing the water 
flow is very pleasant,” he says.—s.d.h. 
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Pre-existing materials 
were used in new ways 
wherever possible. 

The shelves in the new 
kitchen, for example, are 
made of reclaimed pine. 
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suburban renewal 


Before choosing a single material or product for his own house in 
Redondo Beach, Calif., designer Robert Sweet was well on his way 
to creating a sustainable dwelling. He included a home office on the 
main level, thus removing the necessity of a gas-consuming commute 
along Los Angeles-area freeways. And he limited the home’s size to 
1,420 square feet, which, along with the rear yard and pool, provides 
plenty of elbowroom for Sweet, girlfriend Lauren Bayne, and their 
dog, Rosci. “Relating the floor plan to the large backyard allows me 
to use the yard as living space,” he says. 

The project is technically a renovation. Sweet tore down the 
original 920-square-foot house on the property and reused its 
foundation and external framing, keeping to the existing footprint. 
He mapped out an open kitchen, living, and dining space with 
custom 14-foot pocket doors that lead to the backyard and revamped 
kidney-shaped pool. Sweet's kitchenette-equipped studio adjoins a 
guest bedroom and bath and has a separate entrance, which allows him 
the option of turning it into a rental apartment someday. “I needed 


The building's exterior colors play off the hues of the 
surrounding landscape. A glass bump-out shaded 
by an overhang (below, left and middle) hints at the 
home's interior spaces without giving too much away. 
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The home's restrained 
composition avoids 
architectural chaos, 

a common pitfall in 
designers' own homes. 
“| tried not to use every 
idea I’ve ever had,” 
Sweet says. 
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that flexibility to make it affordable for me,” he 
says. Alternatively, he could convert the studio to 
a third bedroom. 

Sweet topped the project’s one-story garage 
with a cantilevered master suite, which shades 
the parking area. More examples of passive solar 
design include strategically placed windows and 
light-colored rooftops and exterior walls. [See 
http://tinyurl.com/r5wbp8 for the story behind 
Sweet's decision not to use a green roof.] A 
high-efficiency woodburning stove often provides 
enough heat for the winter, and ceiling fans help 
cool the interiors in hot weather. Other low-impact 
choices, such as bamboo flooring, FSC-certified 
cedar siding, a tankless water heater, and native 
plants, serve to further minimize the project's 
carbon footprint.—m.d. 
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project: Sweet Residence, Redondo 
Beach, Calif. 

designer: ras-a inc., Redondo Beach 
landscape designer: Swamp Pink 
Landscape Design, Los Angeles 
structural engineer: Palos Verdes 
Engineering Corp., Rolling Hills 
Estates, Calif. 

project size: 920 square feet (before), 
1,420 square feet (after) 

site size: 0.1 acre 

construction cost: $200 per 

square foot 

photography: Robert Sweet, ras-a inc. 
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Sweet and landscape designer 


what lies beneath Gabrielle Newmark saved and 
spruced up the retro pool and 

There's no doubt that salvaging his home's original concrete much of the original hardscaping. 

foundation helped Robert Sweet financially. But the reuse Inexpensive flourishes, such as 


strategy had other important benefits. It kept the building's a stowaway kitchen table, glass 
bathroom tiles, and ethereal 


existing footprint intact, which enabled Sweet to register tree-patterned wallpaper, add 
it as a remodel and bypass local code requirements for interest to the interiors. 
new construction. Plus, the very notion of saving all that 
concrete supported his sustainable approach. 
The renovation included a new second level above the 
garage, so the foundation there needed extra support. 
Sweet and his structural engineer, Paul Christenson, P.E., 
inserted concrete pads under the existing footings and 
added a new steel grade beam — minor steps compared 
to the task of replacing an old foundation. "It doesn't 
always save money, because sometimes you have to 
do a lot to the existing foundation," Sweet cautions. 
“But in my case, we hardly had to do anything."——77.d. 
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Alure Home Improvements, Plainview, NY 
NKBA Member Since: 1996 


Favorite Member Benefit: 
My NKBA certification really helps me 
attract new clients. 
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Favorite Member Benefit: 
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business relationships. ; LI 


Strengthen your business. NKBA 
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Education [34 TUS Leadership, and Business Tools NKBA.org/Join 800-THE-NKBA 
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baja fresh 


a handmade haven on the mexican coast. 


w ff-the-grid living 
\) is the one and 
y only option at 
s this improvised 
vacation home in Baja 
California, Mexico. 
Co-owned by Venice, 
Calif.-based prefab 
designer Jennifer Siegal 
and several friends, the 
800-square-foot home 

is part of a utility-free 
trailer park that sits right 


next to the Pacific Ocean. 
Fresh water, propane, and 
firewood are trucked in and 
sold to residents. 

Siegal and her friends, 
many of whom attended 
SCI-Arc with her, have 
gradually gutted and 
remodeled the home over 
the past decade. In doing 
so, they've limited them- 
selves to using found objects 
and materials from the 
immediate area. They've 
also rigged up a gravity-fed 
water system. Even their 
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Baja eating habits have a 
local, do-it-yourself spin: 
they often feast on grilled 
fish they caught that day. 
The community's 
cobbled-together nature 
initially drew them in, along 
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Photos: Gerardo Grazia; Sketch: Todd A. Erlandson, AIA 
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Siegal and her fellow co-owners have expanded and 
revamped their trailer over the years. "It's a place to go 
and hang out and relax, but it's also a place to play out 
our fantasies of architectural projects," she says. 


with the beach's alluring 
proximity. “There are at 
least 40 little compounds, 
and all of them are artistic,” 
Siegal says, comparing the 
trailer park’s resourceful, 
ad hoc mentality to the ideas 


expressed in Bernard 
Rudofsky’s classic book 
Architecture Without 
Architects. “They’re all 
intellectually designed 
installations. They’re all 
funky.’ —meghan drueding 
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gray matters 


is graywater harvesting worth the effort and expense? 


by nigel f. maynard 


ark Larson, 

AIA, looks 

forward 

to the day 
when a client gives the 
green light on graywater 
harvesting, a system that 
allows homeowners to 
capture and reuse waste- 
water. So far the co-principal 
of Minneapolis-based 
Rehkamp Larson Architects 
hasn’t had any takers. 
“Most clients are leery of 
it,” he says. “Plus, in the 
Midwest, water availability 
isn’t a crisis, so there’s no 
[sense of] urgency.” 

Allison Ewing, AIA, 

LEED AP, feels Larson’s 
pain. Though Ewing’s 
firm, Charlottesville, 
Va.-based Hays + Ewing 
Design Studio, incorporates 
water conservation in all 
of its projects, it hasn’t yet 
found a client willing to 
do graywater collection. 
*We've tried to put gray- 
water systems into multiple 
projects, but they've always 
been cut during the *value 
engineering’ phase,” she 
explains. Like Larson, 
Ewing attributes part of the 
reluctance to her location. 
Water supply issues aren’t 
as grave a concern on the 
East Coast as they are in 
other regions of the country. 
Still, increasing drought 
conditions in unexpected 


places are slowly changing 
perceptions, she says. 


potent nonpotable 
Graywater is generated 
from typical household 
activities such as shaving, 
showering, and laundering. 
Because graywater accounts 
for 50 percent to 80 percent 
of a typical household’s 
wastewater volume, envi- 
ronmentalists say letting it 
flow into the sewer is, well, 
a waste—and a missed 
opportunity. It can easily 
be captured, treated on site, 
and reused in toilets or 
landscaping, which would 
obviate the need to use 
potable water. “There is so 
much wastewater generated 
from a house, so we love the 
idea” of reusing it, Larson 
says. “It’s back to basics.” 
The benefits of graywater 
reuse extend far beyond 
individual households, 
though. “If you think about 
it, using graywater means 
city wastewater treatment 
plants are using less energy 
and less chemicals, which 
is good for the community,” 
says Pete Muñoz, P.E., 
LEED AP, senior engineer 
with Natural Systems 
International, a Santa Fe, 
N.M.-based water infra- 
structure engineering firm. 
Plus, homeowners who 
recycle their graywater will 
save significant amounts of 
water and money over time. 
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Courtesy Holst Architecture 


Scheduled for completion in 2011, the Resource Access Center 
will be Portland, Ore.’s first commercial building to incorporate 
graywater harvesting. The system will capture wastewater from 
showers and clothes washers, filter it, and use it for flushing toilets. 


Muñoz says it’s this 
long view that has spawned 
widespread interest in 
graywater harvesting, 
particularly for moderate- 
to large-scale commercial, 
industrial, and residential 
buildings. The Resource 
Access Center, a low-income, 
mixed-use building by 
Portland, Ore.-based Holst 
Architecture, is one such 
project. “It’s the first time 
our firm is using a graywater 
system, and it’s the first 
time graywater is being 
used on a commercial 
scale in Portland,” says 
architect Dave Otte, AIA, 
LEED AP, a project manager 
at Holst. “Only recently 
did the city allow it in 
commercial projects.” 

Otte says graywater 
harvesting makes sense for 
this building because the 
Portland area gets more 
rain than it can use in the 
winter but experiences water 


shortages in the summer. 
With a system in place, 
water from the showers and 
washers will be filtered for 
large particles and collected 
in a tank before it goes into 
a second tank with a UV 
filter for finer contaminants. 
The water that emerges will 
then be used to flush the 
toilets year-round. 

The product Holst is 
using, from Montreal-based 
Brac Systems, accounts for 
roughly $300,000 of the 
overall $27.5 million budget, 
but Otte says the project 
will reap significant savings 
because of it. “Right now 
we're trying to negotiate 
lower service-development 
fees with the city,” he says. 
“We’re also likely to get a 
reduced rate on our water- 
use fees, so the developer 
is anticipating a 10-year 
to 15-year payback on the 
system.” The financial risks 

continued on page 60 
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seem reasonable, Otte 
says, since the Housing 
Authority of Portland will 
likely operate the building 
for a long time. 

Dennis S. Yasar, president 
of Brac Systems, says his 
company offers a number 
of systems—including 
tanks, filters, and pumps— 
in various sizes to meet the 
needs of both commercial 
and residential markets. 
The products collect water 
from sinks, baths, and even 
air conditioners, making 
them highly versatile. “An 
air-conditioning unit can 
generate as much as 15 
gallons of water per day,” 
he explains. “That water 
can be put to good use.” 


bringing home 

the harvest 

According to Yasar, gray- 
water systems are becoming 
more commonplace in the 
residential space as well. 
His company has sold 
more than 1,300 residential 
systems in the last three 
years alone. 

John Quale, LEED AP, 
assistant professor of archi- 
tecture at the University of 
Virginia in Charlottesville, 
is interested in graywater 
harvesting and a fan of the 
process, but his take on the 
system's prospects in the 
single-family house is less 
enthusiastic. To investigate 
its effectiveness, Quale— 
who also directs tbe 
university's ecoMOD 
research and design/build 
project—is installing a 
modest system on one of his 


houses. “It’s a small-scale 
tank system for a sink and a 
shower,” he explains. “The 
technology is perfect for this 
type of domestic applica- 
tion, because it’s only five 
gallons.” Homeowners 
can fairly easily manage 
systems of this size, he 
continues, but once you get 
into more complex whole- 
house systems, the questions 
begin. Will homeowners 
change the filter on a regular 
basis? Will they perform 
the routine maintenance? 
Will they be careful about 
what goes down the drain? 
‘Tm a little worried 
about many people doing 
this in their homes, because 
there are legitimate health 
concerns,” Quale continues. 
“For a homeowner, it’s one 
extra thing to think about, 
whereas in a large-scale 
apartment building, these 
things would be taken care 
of by an engineer.” Still, 
he adds, “If the technology 
continues to evolve, it could 
become more feasible.” 


tread carefully 
Fortunately, graywater 
harvesting systems can be 
simple affairs or complex 
setups. They can be as basic 
as a pipe that drains under- 
ground to a mulch basin 
for irrigation, for example. 
“That’s the low-tech solu- 
tion,’ Mufioz says, and it 
would essentially cost the 
same as “putting in an extra 
pipe—possibly as little 

as $20 or $30. Packaged 
systems with all the bells 
and whistles,” on the other 
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Courtesy Brac Systems 
In many areas, wastewater from bathtubs, showers, and dishwashers 
is considered gray. In other jurisdictions, however, water from washing 
machines and kitchen and bath sinks would be deemed "dark gray" or 


"black" and could not be harvested and reused. 


hand, “can go as high as 
$4,000 to $5,000.” 

In either case, graywater 
must be treated with care. 
Though it comes from non- 
sewage sources, it can con- 
tain significant amounts of 
bacteria and contaminants. 
“Graywater breaks down 
very fast,’ Mufioz explains. 
“Tt can smell bad pretty 
quickly, so it shouldn’t 
stand around for more than 
24 hours.” Homeowners 
must also be mindful of 
what goes down the drain. 

What’s more, many city 
codes don’t allow water 
from kitchen sinks to be 
reused, because of potential 
contamination from certain 
food particles or high 
concentrations of household 
cleaners. And in some 
jurisdictions, water from 
washing machines is 
prohibited, because home- 
owners may wash cotton 
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diapers, which can compro- 
mise water integrity. 

Perhaps the most crucial 
thing to remember about 
graywater harvesting is that 
acceptance of the practice 
varies by region and even 
municipality. “We’ve found 
over the last 10 years that 
it’s less a problem of selling 
it to clients and more about 
the regulatory agencies,” 
Mufioz admits. 

In the end, Muñoz says 
graywater harvesting is a 
viable water-saving strategy 
that can contribute to LEED 
points in multiple ways. 
Architects interested in 
pursuing the practice should 
begin by conducting a 
water audit to see where 
their area's water comes 
from and where its waste- 
water goes. In many cases, 
they'll discover methods far 
superior to the conventional 
treatment process. ra 
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At StoneCraft, texture is our building block. Our 
stone veneer delivers the grace, charm, and 
powerful feel of stone. Backed by a limited life- 
time warranty, StoneCraft is manufactured for 
endurance and beauty. So, be rugged. Be stylish. 
Be ornate. StoneCraft completes your vision with 


a Texture for Living. 
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THE ORIGINAL CUSTOM BATH ENCLOSURE 


Sapa Fabricated Products is home to 
Alumax Bath Enclosures, the brand most 
chosen by the professional installer. Ease 
of installation, safety, leak prevention and 
overall durability are just some of the key 
features value-engineered into each of our 
products. 

Our clients appreciate the fact that allofour FF —— 
products are available in both standard and 
custom configurations, and that our product 
features include a complete selection of 


color options and glass patterns. m 


PERFORMANCE AND DURABILITY 


Every Alumax Bath Enclosure is engineered to exacting standards and mechanically tested to ensure a long-lasting, 
maintenance free product. To prevent any type of discoloration or performance issues, only the finest stainless steel 
fasteners are used to secure our products. Our products are environmentally friendly and 100% recyclable. 
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Sapa Fabricated Products 
248 West Greene Street, Magnolia, AR 71753 - 800.643.1514 Shaping the future 
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new material 


by nigel f. maynard 


alter ego 


Inspired by traditional Murano glass chandeliers, the Tropico from Foscarini is a 


modular suspension lamp that can be configured in different shapes and sizes. The fixture 


is comprised of variably sized rings, which form a skeleton where small thermoplastic 


resin pieces can be attached. Customizable up to 612 feet, Tropico is produced in four 


standard shapes, including the Ellipse, whose orb measures 29! inches in diameter 


and 13% inches high. Foscarini SRL, 39.041.595.3811; www.foscarini.com. 
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Shower System includes 
a high-flow 34-inch 
thermostatic valve and 


separate 34-inch ceramic 


sea fare 
disc controls. Equipped to Swiss manufacturer LAUFEN’s new Palomba 
Collection by Italian designers Ludovica and 
support up to four volume- Roberto Palomba draws inspiration from the sea, 
blending the organic with the contemporary. The 
control valves and six line includes wall-hung and traditional toilets, 
bidets, basins, bathtubs, and furniture. Shown here 
shower components, the are the 63-inch lagoon-shaped basin and a console 
in a macassar finish. LAUFEN USA, 866.696.2493; 
system is designed to deliver a consistent water temperature and www.laufen.com/usa. 


optimal water flow to showerheads, body sprays, or hand showers. 
A wide variety of trim styles and finishes are available. Danze, 


888.328.2383; www.danze.com. 
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new material 


Looking for an affordable countertop? Teragren says bamboo is 
the answer. Its newest offerings—priced between $26 and $32 
per square foot—feature vertical-grain caramelized bamboo with 
a strand bamboo core. Bacteria-resistant and formaldehyde-free, 
the counters are pre-finished with a food-safe mineral oil/beeswax 
solution. Both the 30-inch-by-96-inch and 36-inch-by-72-inch 
versions measure 1% inches thick. Teragren, 800.929.6333; 
www.teragren.com. 


art nouveau riche 


The Tracciato Collection of luxury tiles features 
decorative etchings hand-laid with genuine gold 
and silver leaf, then hand-waxed and buffed to a 
natural patina. Two styles are available: silver-leaf 
etching on dark gray limestone or white marble 
with gold leaf. Walker Zanger, 818.504.0235; 


www.walkerzanger.com. 


dual identity 


Italian cooking products manufacturer Bertazzoni has expanded its line to include 
this 30-inch dual-fuel range. The self-cleaning unit is outfitted with a true 
convection electric oven, four gas burners, eight cooking functions, 15,000-BTU 
burners, and cast iron grates. It’s available in stainless steel, white, red, black, 


and burgundy. Bertazzoni SpA, 866.905.0010; www.bertazzoni-italia.com. 


Ds FOR MORE PRODUCT INFORMATION, VISIT WWW.RESIDENTIALARCHITECT.COM 
OR EBUILD.COM, HANLEY WOOD'S INTERACTIVE PRODUCT CATALOG. 
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From building brand new houses to remodeling century-old homes, Chris’ work is incredibly 
varied and completely custom. Versatex Trimboard gives him the flexibility to create virtually 
anything he needs for any of his job sites. Every Versatex product is easy to work with — just 
like our company. As the most flexible cellular PVC manufacturer, Versatex offers a one-unit 
minimum cut-to-length program, eliminating waste and saving precious time and money. You 
can tell us exactly what you need and we'll help you trim smarter with Versatex. 


Cut-to-Length Available 


TRIMBOARD 


www.versatex.com 724.857.1111 TRIM SMARTER. 


“It’s as though 
it was customized 
for me.’ 
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Looking to create continuing education courses? 
Do you have existing coursework? 
Hanley Wood University can help. 


Manufacturer Benefits 


Increase Brand Awareness | 
Generate Sales Leads | 
Highlight New Products | 
Establish Your Company as an Industry Leader 
Extend Brand 

Diversify Your Marketing Touchpoints 


Ja 


| 
HANLEY WOOD UNIVERSITY 
WHERE CONSTRUCTION MEETS EDUCATION 


To learn more, contact Jennifer Pearce at jpearce € hanleywood.com 


SPECIAL ADVERTISING SECTION 


The style and function of any room starts with its surfaces, whether it’s reclaimed barnwood floors in the den, 
bamboo in the kitchen, or heated tiles in the bath. That’s why flooring decisions are so important. No matter 
what type of flooring your clients choose, today’s manufacturers have a wide range of options for you. This 
special section will give you an idea of what’s on the market today. Read on to learn about a few products that 
are sure to please. 


Your Top Source for Hardwood Flooring 


Hardwood is a very popular flooring choice in today's market because of wood's 
natural warmth and beauty. Homeowners can choose from a wide variety of wood 
types and stain colors to enhance any home style or decor. 


A stunning hardwood floor starts with an exotic hardwood like wenge or cocobolo, 
or a classic hardwood like oak, cherry, maple, mahogany, or even antique heart 
pine. All these types of wood are available from M.L. Condon Co. The company has 
a warehouse full of exceptional woods, literally hundreds of thousands of feet of 
quality lumber, ready to custom mill to your specifications. 


A Stone Solution 

M.L. Condon Co. Stone is a popular material for flooring and so much more. A time- and cost-saving 
alternative to labor-intensive piecemeal fabrication is possible with Architectural 
Products by Outwater's Genuine Stone Tiles. These stone tiles comprise 10096 
natural stones that have been hand-sorted by color, size, and thickness, and are 
then individually adhered in mosaic or stacked patterns onto mesh backings to 
create seamless, interlocking 12"x12" and 4"x12" tiles. Outwater's Genuine Stone 
Tiles are ADA compliant and come in a variety of exotic and traditional round and 
flat stones in numerous styles and colors. 


Continue reading through this special section to learn 
more about the latest flooring products. 


@ M.L. Condon Co.: Call 914-946-4111 or visit www.condonlumber.net 


+ Architectural Products by Outwater: Call 800-835-4400 or 
visit www.outwater.com 


Go to http://resarch.hotims.com for more product information 


special advertising section 
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HARD\ coop 
FLOORING 


Blocks » 
Veneers | 
Decking 
Lumber 
* 100% Natural Stones Millwork 
* 12"x12" and 4"x12" Interlocking Tiles 
* Round and Flat Stones Mouldings 
* Mosaic or Stacked Patterns H 
al or Horizontal applications 
Jommercial or Residential Use 
s ~ E ET . — 3 
* For New Construction or Renovation 
* Numerous Styles and Colors — 
FREE 1,000+ Page Master Catalog! 
Lowest PRICES...WiDEST SELECTION... ALL FROM STOCK! TII Onno 
£ 
ARCHITECTURAL PRODUCTS BY OUTWATER PERQUDN 
Call 1-888-772-1400 (Catalog Requests) 
1-800-835-4400 (Sales) 
Fax 1-800-835-4403 AN oy B : A i 
x 2 
ee —- 242 Ferris Avenue, Y m 10603 


New Jersey * Arizona * Canada Phone: 914) 946-4111 * Fax: (914) 946-3779 
"FREE SHIPPING within the Continental USA i condonlumber. net 


Better Designs, Accurate Documents 


PRU nell p» 


s 
ler 
S 


with the Purchase of One Full Box or More! 


wis n 


il 5.9 
EZE. com 


FOR INFORMATION 


on how to be a part of the next 


residential architect 


I Request a Free 30-day copy at: 
www.visionrez.com 


Wb Purchase Now at: 
www.shopvisionrez.com 


special advertising section, contact Autodesk 


Authorized ISV Partner 
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Erin Liddell at 773.824.2445. 


hanley4wood 


special advertising section 


architect’s showcase 


Clean up the Laundry 


[Eliminate 
(Crushed 
iHose 
l Finish the laundry 
- room right: 

l Protect the exhaust 


hose in the wall 
behind the dryer. 


"| COLUMNS, BALUSTRADES 
| & MOULDINGS 


* Polyurethane 
Balustrades, 
Mouldings & Details 


* Fiberglass Columns 
* Poly/Marble Columns 


* Synthetic Stone 
Balustrades 
& Columns 


* GFRC Columns 
& Cornices 


* GRG Columns 
& Details 

* Cast Stone — — 
Balustrades & Details | Custom Quotations: 


800-963-3060 


* Wood Columns 


Specify a cleaner finish for exhausting 
the dryer and reduce a real fire hazard. 


In-O-Vate * TA 


assics | 4522) 
Incorporated J NEW PRODU | 
Technologies Inc | 
888-443-7937 * www.Dryerbox.com E 


OF Dey, 


epro « 


Waterproofing Systems ^s 


High Performance 
Waterproofing and 


Gas Barrier Systems 
800-882-1896 * WwwW.eproserv.com 


Epro Design 

* Composite Technology (laminated components) 
* Field Installed 

* Monolithic 

* Highly Adhesive 

* Flexible Component Selection 


Purpose of Design 

* Superior Strength 

* Simplifies Leak Detection 

* Reduces the Effects of Future Movement 
* Redundancy of Protection 

* Maximizes Drainage Planes 

* Custom Design for Special Requirements 


Complete Redundancy 

* Monolithic and Fully Bonded Barrier 

* Multiple Waterproofing Barriers 

* Multiple Protection and Drainage Courses 


Application Systems 


* ICF Construction 

* Concrete and Block Walls 
* Blindside 

* Beneath Slab 

* Between Slab and Deck 


YVseiIno 


Find out more at 
or call 800-243-0039 
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We've built the perfect partner 
to your favorite magazine. 


residentialarchitect.com a Complete archive of residential architect magazine 
m Continuing Education Center to earn necessary credits m Project Gallery, a searchable 
database of design articles including the residential architect design awards m Up-to-date 


information on new product trends through the Project Channel’s “architect’s choice" articles 


Industry news, 


market research, 


job postings and 


more. All online. 
All the time. 


After you've read everything in residential architect magazine, there's even more industry 


information waiting for you at residential architect's Web site. Log on any time for up-to- 
the-minute news, market research, current statistics, online discussions, video demon- 
strations and instant access to job postings and job seekers. It's a complete multimedia 


resource that no one else can match. 


residential architect Web site + residential architect magazine 


Working together to keep you informed. 


átGhitect: 


may « june 2009 / residential architect 
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AZEK Trim 


age 
1 


www.azek.com 


Belgard 


877-BELGARD ` 


www.belgardspring.com 


CEDIA 
Cosella-Dórken 
Delta 


800-669-5329 


www.cedia.org/outreach 


888-4DELTA4 


www.DELTADRY.com 


Www.delta.com/green 


ECR* 32a-b 


315-797-1310 


www.freewatt.com 


Fantech 40 


800-747-1762 


www.fantech.net 


Feeney Architectural Products 35, 39 800-888-2418 www.feeneyarchitectural.com 


Guardian ShowerGuard C2 
Hanover Architectural Products 34, 36 


800-426-4242 


www.GuardianShowerGuard.com 
www.hanoverpavers.com 


Hanley Wood University CEU 33, 66 


202-736-3447 


_jpearce @hanleywood.com 


InSpire Roofing by The Tapco Group 31 


www.theTapcoGroup.com 


JELD-WEN Windows & Doors C4 


800-877-9482 ext. 11219 


www,jeld-wen.com/11219 


Knauf Insulation C3 
Kohler 25 


800-825-4434 ext. 8300 


www.knaufinsulation.us 


www.kohler.com/pro 


Kolbe Windows & Doors 


800-955-8177 


www.kolbe-kolbe.com 


Lutron 


877-258-8766 


wwvw.lutron.com/homesystems 


Marvin Windows & Doors 


800-236-9690 


www.myMarvin.com 


Marvin Windows & Doors 


800-236-9690 


WWW.marvincasement.com 


Modern Fan Company 


www.modernfan.com 


MTI Whirlpools 41 


800-783-8827 


www,mtiwhirlpools.com 


NKBA 


800-THE-NKBA 


www.NKBA.org/Join 


Nichiha 


866-424-4421 


www.nichiha.com 


NELMA 
Pella 
PERC 


www.nelma.org 


866-829-9051 


www.pella.com/pro 


www.buildwithpropane.com/livinghome 


www.reinventionconf.com. 


Reinvention Symposium 42-43 
residential architect Design Awards 17 


www.radesignawards.com 


residential architect Online 70 


www.residentialarchitect.com 


Sapa Fabricated Products 


800-643-1514 


Simpson Strong-Tie 
Smart Vent 


Smith & Fong Plyboo 


800-999-5099 


www.sapafabricatedproducts.com 
www.strongtie.com 


877-441-8368 


WWW.smartvent.com 


866-835-0859 


www.plyboo.com 


SoftPlan 


800-248-0164 


www.softplan.com 


Spark Modern Fires 


866-938-3846 


www.sparkfires.com 


StoneCraft by The Tapco Group 61 


SwimEx 20 


www.theTapcoGroup.com 


800-877-7946 


WWW.swimex.com 


The Tapco Group 13 


www.theTapcoGroup.com 


Tile of Spain 19 305-446-4387 miami 2mocx.es 


Tulikivi 
Typar Storm Wrap 5 


800-843-3473 


www.tulikivi.com 
www.typar.com/stormwraptest 


Upstate Door 


Versatex 


800-570-8283 


724-857-1111 


www.upstatedoor.com 


www.versatex.com. 


610-286-8884 


www.vinwinco.com 


Viwinco Vinyl Windows 
Walpole Woodworkers 
Whirlpool 


800-343-6948 


www.walpolewoodworkers.com/pro4 


800-253-3977 


www.insideadvantage.com/profiles 


White River 


800-558-0119 


www. WhiteRiver.com 


*Issue mailed in regional editions. 
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www.residentialarchitect.com 


workspace 


front studio 


new york city 
www.frontstudio.com 


When Front Studio renovated 

its downtown New York City 

office, principals Yen Ha, LEED 

AP, and Michi Yanagishita 

applied a light but sure hand. 

“We try not to be overly 

fussy,” Ha says of the firm’s 

general design approach. 

The 1,500-square-foot space already featured some 

appealing characteristics: original hardwood floors, a pressed-tin 

ceiling, and exposed brick walls. Ha and Yanagishita opted to 
leave these items in place, adding quirky 
touches such as sliding wall partitions 
made of old desktops from the firm’s 
former studio. Oak-framed nooks hold a 
small pantry and a copy/fax station, and 
hexagonal floor tiles form an unexpected 
backsplash over the pantry sink. LM m Photos: James Ewing 

Friends at the local graphic design company Omnivore created a custom, black-and-white 

wallpaper pattern for the studio, incorporating and blending drawings of buildings, flowers, 
and abstract images. “The wallpaper is very feminine, but architectural at the same time,” 


Ha explains.—meghan drueding 
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Natural 
Allies 


I'm always on the lookout for new, more sustainable ways to design 
and build. That's why | specify EcoBatt™ Insulation from Knauf for 
my projects. 


Knauf EcoBatt Glasswool gives me the same optimal performance as 
all their insulation, but it's more sustainable...thanks to its abundant 
and renewable raw materials, high post-consumer recycled content 
and ECOSE™ Technology. 


Knauf's revolutionary new ECOSE Technology is a binder with a 
lower embodied energy. It is based on rapidly renewable bio-based 
materials—eliminating the non-renewable petroleum-based chemicals 
such as phenol, formaldehyde and acrylics found in traditional fiber 
glass insulation. 


With my focus on sustainable building, EcoBatt Insulation is the 
natural fit for my projects. 


Go to http://resarch.hotims.com for more info 
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For more information call (800) 825-4434 ext. 8300 


or visit us online at www.knaufinsulation.us 


KNAUFIK 


energ 
tH 


These days, it’s easy to find products that claim to be environmentally friendly. But it’s much tougher to 
find ones that actually are. Products like JELD-WEN® windows and doors made with AuraLast® wood. 


WATER: The AuraLast process captures and recycles water, conserving a vital resource. 


AIR: The AuraLast process reduces VOCs by 96% when compared to traditional, solvent-based, 
dip-treated wood methods, preserving air quality. 


LAND: AuraLast is made to be long-lasting, resulting in less waste in our landfills and reducing 
reharvesting. Additionally, SFI? certified wood is an available option. 


ENERGY EFFICIENCY: JELD-WEN windows and doors with Low-E glass meet ENERGY STAR? qualifications. 


For more information call 800.877.9482, ext. 11219, or visit www.jeld-wen.com/11219. 


WINDOWS & DOORS 5 


| Go to http://resarch.hotims.com for more info 


For more information and complete product rantes see www.jeld-wen.com. ©2008 JELD-WEN, inc.; JELD-WEN, AuraLast and Reliability for real life are registered trademarks of JELD-WEN, inc., Oregon, USA. All other trademarks are the property of their respective owners. 


